BACHELOR OF COMMERCE (B.Com.)

(THREE YEAR DEGREE COURSE)

"BUSINESS ADMINISTRATION

s

Programme: B.Com. Year: Firyt i Semester: First
g4 Subject: Commerce
 Onlbise Code: CO10101LT| - ~ Course Title: Business Organization

TEnrse outcomes: ,
iAfter completing this course a student will have:

v~ Ability to understand the concept of Business Organisation along with the basic
laws and norms of Business Organisation. L7

v" Ability to understand the terminologies associated with the field of Business
Organisation along with their relevance.

v" Ability to identify the appropriate types and functioning of Business
Organisation for solving different problems.

v" Ability to apply basic Business Organisation principles to solve business and
industry related problems. V .

v Abiiity'to understand the concept of Sole Proprietorship, Partnership and Joint
Stock™Company etc. : -

Semester: First

Programme: B.Com. . Yearn First

i
i
i
| —

Subject: Commerce

Course Code: CO10103T . Course Title: Business Communication
Course outcomes. 1o acquire sKills reading, writing, comprehension and

| communication, and also to use electronic media for business communication.

Programme: B.Com. - Year: First Semester: Second

Subject: Commercce

i Course Code: CO10201T ' Course Title: Business Management
. Course outcomes: ' ' ’

T

IAfter completing this course a student will have:

" Ability to understand the ¢oncept of Business Management along with the basic
laws and norms of Business Management. o
v Ability to understand the terminologies associated with the field of Business
| Management and contro} along with their relevance, |

- w

| ¥ Ability to identify the }appropriate method and techniques of Business
Management for solving different problems.

/@Abilit‘y to apply basic Business Management principles to solve business and
j)‘&industxy related problems.

Ab‘il‘}t_\!lm understand the concept of Planning, Organising, Direction, Motivation and
 Control etc. "




F

Programme: B.Com. | Year: Second Semester Th”d

Subject: Commerce

Course Code: COL0301T| - Course Title: Company Law

COUTSE OUICOMIES: I ¢ ODJECTVE OT THIS COUTSE 1S 10 Provide basic KnoWIEge of e
provisions of the Companies Act 2013 along with re evant cases.
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~I Programme: B.Com. Year: Second Semester: Fourth

Subject: Commerce

Course Code: C0O104027T Course Title: Fundamentals of Marketing

COurse ourcomes: Ne Objective Of thiS Course 15 10 provide DasicC KIOWIEdge O
Loneepts prmcnples tools and techmques of marketing.

Programme: 3.Com. Year: Second Semester: Fourth

~ Subject: Commerce

Course Code: C010403P| - Course Title: Digital Marketing (Practical) -

v

|After

Course Outcomes:

completin?? this course a student will have:

Ability to understand the concept of Digital Marketing along w1th the ba31c forms
and norms of Digital Marketing. -

Ability to understand the terminologies associated with the field of Digital
Marketing and control aiong with their relevance.

Ability to identify the approprlate method and techniques of Dlgltal Marketing
for solving different problems. : :

Ability to apply basic Digital Marketmg prmmples to solve business and industry
related issues and problems.

Ablhtl{i to understand the concept of Budgetary Control Cash Flow Statement
- Fund Flow Statement, Break Even Analysis etc. ;
Programme: 3.Com. | Year: Third , Semester: Sixth
- 2 Subject: Commierce
) C‘oiirse Code: C010604T - Course Title: Financial Market Operations
i se outcomes:
After completing this‘course a student will have:

v

e

Ability to understandthe concept of Flnancnal Market along w1th the basic form|s
and norms of Financial Market. _ .
Ability to understand the terminologies associated with the field of Financia 1
Market and control along with their relevance. -
Ability to identify the appropriate method and techniques of Financial Market folr
solving different problems. '

Ability to apply basrc Financial Market prmcxples to solve business and mdustr
related ploblems

é‘?é%}l;}rll (tjoe uélg%rISteatrcld the concept of Primary and Secondary Market, Stock




